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Sales in Q3 were ¥198.6 billion, up ¥1.8 billion compared to the same period 
last year.
However, sales in our existing businesses decreased while newly 
consolidated subsidiary Domino brought in ¥16.4 billion.

Foreign currency effects had a negative impact of approximately ¥2 billion on 
sales. 
The breakdown is as follows: a positive impact of ¥3 billion from the U.S. 
dollar, a negative impact of ¥3 billion from the euro, and a negative impact 
of ¥2 billion from commodity currencies and emerging-market currencies, 
such as those of Canada, Brazil and Australia.

Operating income was ¥14.6 billion, down ¥1.2 billion compared to the same 
period last year.
Although operating income in the P&S business increased by ¥2.5 billion 
owing to cost reductions and decreased SGA, operating income in the M&S 
business fell by ¥2.5 billion due to a significant decline in demand for 
Machine tools. This indicates that operating income in our existing 
businesses remained at almost the same level as last year and that the ¥1.2 
billion decrease was all brought by the Domino business.
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Revised forecast
The sales forecast has been lowered to ¥755 billion, down ¥45 billion, from 
the previous forecast of ¥800 billion.

We were pursuing a very high sales target from the beginning of this fiscal 
year. However, taking the current economic slowdown into account, we 
have revised downward our forecasts for all businesses in light of a more 
achievable goal.

The operating income forecast has been also revised downward to ¥43 
billion, down ¥7 billion, from the previous forecast, in light of a more 
achievable target.
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In Communications and Printing equipment, Q3 sales by geographical location saw 
negative growth in the Americas and Asia. 
Regarding the U.S., our sell-in showed negative year-on-year growth. However, our 
sell-out in the retail market remained at the same level as last year. We do not 
believe that demand is significantly falling.

Operating income increased due to cost reductions and decreased SGA.

The full-year forecast has been revised downward in consideration of the current 
situation and a more achievable target: sales down by ¥24.8 billion and operating 
income down by ¥2 billion yen compared to the previous forecast.

The forecasts for Communications and Printing equipment sales have been revised 
downward mainly in the Americas and China/other Asian regions in their local 
currencies; down approximately ¥7 billion and ¥9 billion, respectively, when 
converted into JPY.

The downward revision for the Americas is largely attributed to a change from our 
challenging initial sales target to an achievable target. The downward revision for 
China/other Asian regions is owing to changes to our initial target in light of the 
current situation and partly due to weak demand.

The operating income forecast has been lowered by ¥2 billion. Although a decline in 
sales and negative impacts from the revised assumed exchange rates are predicted, 
such negative factors will be partly covered by cost reductions.
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Sales in Q3 were ¥16.3 billion, down 2.6% year-on-year on a local currency 
basis.

Sales in the Americas, which have been a driving force in the P&H business, 
saw negative growth. However, considering that sales launches of new 
high-end embroidery machines were very strong last year, we are aware 
that our initial target was too high.

Regarding Europe, while sales in Russia remained weak, sales in Western 
Europe were continuously strong.

The full-year forecast has been lowered by factoring into the unachieved 
target in Q3.
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Sales of Industrial sewing machines were strong. In China/other Asian 
regions, sales of lock stich sewing machines, our strategic models, were 
robust.
In Europe and the Americas, sales of garment printers and sewing 
machines to automobile industries were steady.

Sales of Machine tools significantly decreased, down 60% year-on-year, 
mainly because there was no recovery of demand from IT-related 
industries and demand from customers in China was sluggish, despite 
stable demand from automobile-related industries in Japan.

The full-year forecasts for both businesses have been lowered in light of 
more achievable targets. 
In particular, the forecast for Machine tools has been significantly revised 
downward due to uncertain timing and extent of recovery, although the 
previous forecast was based on the assumption that demand from IT-
related industries would recover in Q4.
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Sales and profit were expected to grow due to the launch of new models. 
However, rental transactions increased beyond our expectation, suppressing 
profit in this period.

Accordingly, the sales and profit forecasts for the full year have been 
revised downward.
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We are roughly right on track with no significant concerns.
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For reference, we present sales growth rates by geography for the six 
months after Domino became a consolidated subsidiary.

The breakdown of operating income of Domino business, such as 
amortizations of goodwill and intangible assets, is shown.
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